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  The year that will be etched into our collective memory as the Covid-19 year, the year that 
 had a major impact on both our personal and professional lives: working from home and 
 online meetings became the norm. Face masks, keeping a 1.5-metre distance, disinfecting 
 our hands and social gatherings limited to small ‘bubbles’ dominated our everyday lives. 

Proximity plays an important role in the TDC’s activities: the coaching programme that TDC has developed 
relies on mutual trust between coach and producers. This trust is built up by the coach making regular visits to 
the producers over a period of 3 years and giving sessions tailored to the organisation in an environment they 
are familiar with. During Fair Trade Week, our largest awareness campaign, TDC is strongly committed to the 
local approach: giving people the opportunity to discover fair trade in their own area. 

But suddenly everything changed: the coaches could no longer travel, local organisations could not physically 
bring people together. For TDC, 2020 was therefore also the year in which a lot of flexibility had to be shown. 
With remote coaching and the engagement of local coaches, the programme could still get started for the 34 
selected producer organisations. The selected projects during Fair Trade Week organised their activities for a 
(more) limited public or tried to introduce people to fair trade digitally. 

Digital also took centre stage in 2020 with the launch of 2 new websites: one for the activities of TDC and one 
for the Fair Trade Week campaign. 

The coronavirus crisis, climate change, exploding inequality, destruction of biodiversity… The increasing 
number of crises is pushing us to face facts: we have to take a different approach to how we trade. With 15 
interviews, 6 analyses, 3 studies and 2 inspiring debates, TDC was also able to enthusiastically fulfil its role as a 
knowledge centre on fair trade and sustainable trade. With the study ‘Belgian and European fair trade’ in 
particular, TDC took the lead on a topic that is becoming increasingly more important within the sector.  
With this, but also with other topics and figures from its studies, TDC was able to put the focus on fair and 
sustainable trade, with approximately 180 press mentions in October. 

Despite the difficult year, TDC achieved a number of great successes: the best and second best cocoa 
cooperatives in Côte d’Ivoire both received coaching from TDC, an ambitious project was started with Galler 
as part of the Beyond Chocolate initiative, and more than 2 million Belgians heard the call to change the world 
during Fair Trade Week. 

Plenty of material to zoom into more detail in the following pages. 

Enjoy reading! 

 
 
                  
                 
              
 
 

 
 
 
 
            

Samuel Poos 
Coordinator Trade for Development Centre - 
Enabel 

2020 



Who are we? 

The Trade for Development Centre 
(TDC) aims to strengthen sustainable 
businesses in Africa and promote 
responsible consumption.  

To do this, TDC focuses on several pillars: 

• providing support to micro, small and 
medium-sized enterprises (SMEs) in African 
countries by coaching them in marketing, 
finance and business management 

• sharing information about developments in 
fair trade and sustainable trade 

• organising promotional campaigns, the best 
known of which is Fair Trade Week 

TDC is part of the Belgian Development Agency 
Enabel.  

Photos 
Cover: Counter Culture Coffee - by Timothy Hill 
Left: Dukundekawa, Rwanda - E.Dehantschutter 
Next page: ECAM, Ivory Coast- C. Englebert 



2020 in figures 

Two best coffee 
cooperatives in 

Côte d’Ivoire 
received TDC’s 

coaching 

180 mentions 
in the press 

2 new  
websites 

 3 new 
studies 
and 6 

analyses 

Belgians  
spent €25  

on fair trade 
products in 

2019   

21 and 23% 
increase in 

LinkedIn and 
Twitter 

followers, 
respectively 

34 African  
SMEs and BSOs 

received 
coaching 

More than  
2 million Belgians 

reached during 
Belgian Fair Trade 

Week 

22 projects  
of African 
producer 

organisations 
funded 



1. Producer support 

TDC aims to strengthen the 
capacities of African producer 
organisations in the areas of 
management (financial, 
organisational, administrative) and 
marketing (positioning, market 
access, sales, etc.).  

To do this, TDC has developed a 
unique, participatory and tailored 
coaching programme that 
specialists deliver on site at the 
organisation.  

The aim is to give producers all the 
tools to manage their own 
business, develop their activities 
and enter the market in a 
sustainable way. This programme 
can be supplemented with financial 
support. 

 

 

Over the years, TDC has come to the conclusion that both areas in which the 
producer organisations are supported – marketing and business 
management – are essential and complementary.  

TDC therefore decided to go for an integrated approach from 2020: all 
organisations that were selected in 2019 are offered the full coaching 
programme in both marketing and business management, delivered by 2 
coaches. Each coach brings his/her expertise to the table so that they can 
complement each other and so that the producer organisation receives 
better support and guidance to achieve their objectives. 

 
 

Copyright: Maxime Bacq coaching Agence CI PME in Côte d’Ivoire © M.Bacq 

                 An integrated coaching programme 
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Who received coaching? 

In 2020, a total of 34 organisations received coaching  
in 7 African countries, including:  

- 26 SMEs (micro, small and medium-sized enterprises) 
 

- 8 BSOs (Business Support Organisations) 
 

 
 

In which sectors? 

Since more than half of the organisations that received 
coaching are located in Côte d’Ivoire, cocoa was by far the 
best-represented sector, but the TDC also provides coaching 
in other sectors. 
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shea butter

      Coaching for 34 organisations 

SME 

Uganda 



 

“We want to be able to 

better understand the 

cost needed for the 

production and 

marketing of one kilo of 

commercial coffee 

ready for export.”  

Copyright: COOKKANZ - Coopérative Kawa Kanzururu, 
a North Kivu agricultural cooperative receiving 
coaching from TDC coach Guy Callebaut 



Support for producers during the COVID-19 pandemic 

Remote coaching 

TDC put every effort into making remote coaching easier: 
modules were replaced by shorter, more spread out 
sessions. Organisations experiencing internet problems 
received support, for example to buy a new modem or by 
moving the producers to a conference room in a hotel in the 
capital so that they could follow the sessions from there. 

Even though this way of working was less than ideal, the 
results were good: 

• 19 needs assessments 
• 7 organisational and 5 financial diagnoses  
• 12 SWOT analyses 
• 3 action plans  
• 4 sales and business strategy coaching sessions  
• 2 corporate governance actions. 

 
 

Proximity plays an important role in TDC’s coaching programme. The programme is made up of different modules: over a 
period of 3 years, the coach visits 4 or 5 times, for a week each time, to work together with the producers on site at the 
organisation. The content of the modules is fully tailored to the needs of the organisation. The mutual trust that is built 
along the way is an important success factor.  

The global COVID-19 pandemic and the accompanying restrictions therefore had a major impact on TDC’s ways of working. 
Coaches were no longer able to visit in person, right at the moment that the programme was about to get started for the 34 
selected organisations. 

TDC marketing coach Gilles Pacqueh having a video conference with the 
CANN cooperative in Côte d’Ivoire and FiBuMa coach Joe Toho.. 



Local coaches 

It was made easier for international coaches to 
call on local experts who could then visit the 
producers in person.  
 

Co-creation 

As the sessions were mainly conducted remotely, 
time was freed up for the coaches to share their 
knowledge, experience and expertise and to 
enrich the content of the programme. Some 
examples of what was worked on: 

• An overview of Belgian organisations that can 
finance the activities of the agricultural 
cooperatives being supported by the TDC: 
what conditions apply, what is the procedure 
to follow,... 

• A better understanding of the cocoa industry 
in Côte d’Ivoire and Ghana: an overview of the 
supply chain (from supplier to end consumer), 
customers, sustainability initiatives, cash flow 
of the cooperatives… 

• Briefing templates for methods of 
communication: exercises and tools for 
briefing communication agencies 

 
 

 

Producers of the coffee cooperative LAVISKSCOF in Uganda taking part in the coaching 
sessions by TDC coach David Muwongo 



COOKKANZ is awarded Fairtrade 
certification for its coffee.  
Copyright: Guy Callebaut 



ECAM and SCINPA were voted the best and second best 
cocoa cooperative, respectively, in Côte d’Ivoire in 2020. 
Both followed TDC’s coaching programme in marketing from 
2016 to 2019. 

 

 

 

 

 
 
ECAM is a cooperative with 2000 members, 300 of which are 
women. Thanks to its international commercial success and 
its impact on the community, the cooperative has become a 
real leading example in the region. ECAM is now focusing on 
diversification, including a poultry farm, and is also starting 
organic cocoa production. 

With the support of TDC, SCINPA was able to launch its own 
locally produced chocolate bar in partnership with Côte 
d’Ivoire chocolatier Alex Emmanuel. The bars were 
successfully launched in 2019 at SARA, the annual Salon 
international de l'Agriculture et des Resources Animales in 
Abidjan. 
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    Two best cocoa cooperatives in Ivory Coast 

ECAM-team with 
coach  
Christine Englebert 



“I’ve seen significant 

improvements in 

communication at 

ECAM since TDC’s 

coaching. I get the 

requested info much 

faster and in terms of 

presentation, ECAM is 

much more professional 

than before.” 

Photo: Djaridja Bitie, Chairman of the Supervisory Board at ECAM 
Copyright: Christine Englebert 

Martin Rossi - Sustainability manager - Cocoasource SA 



“We chose Yeyasso in 

Côte d’Ivoire to develop 

our sustainability 

programme because the 

cooperative was  

supported by  

TDC and we  

considered  

it a reliable  

producer.” 

Vincente Balseca Hernandez,  
responsible for sustainability at Galler 

As part of the Beyond Chocolate partnership*,  
Chocolaterie Galler joined forces with the Trade for  
Development Centre, the Côte d’Ivoire cooperative  
Yeyasso, the University of Ghent and the company  
ZOTO to carry out a pilot project for the development  
of organic, high-quality cocoa. 

TDC coaches Yeyasso in business management  
(profitability calculations, product sales resulting from  
the diversification of activities, etc.), the University  
of Ghent helps in the development of better  
agricultural practices and the transition to organic  
farming, and ZOTO works towards optimising  
fermentation to improve the cocoa aromas. 

Yeyasso has been receiving coaching from TDC for some  
time now. Since the start of the marketing coaching in 2017, the 
cooperative has made great strides: they have managed to attract new 
customers and members, they obtained the Fairtrade label to 
supplement their UTZ and Rainforest Alliance certification, and they 
were able to professionalise the cooperative. These efforts are now 
paying off: Yeyasso was voted the best cooperative in the region for the 
last two years! 

* Beyond Chocolate is a partnership for sustainable Belgian chocolate in which the 
Belgian chocolate and retail sector, governments and civil society are represented by a 
series of concrete commitments around reducing child labour and deforestation (by 
2025) and achieving a living income for local cocoa producers (by 2030). 

      Collaboration with Galler – Beyond Chocolate 



Yeyasso’s youngest cocoa producer  27 years old 
Copyright: Dominique Derom 



In July 2020, TDC put a call out to African SMEs and producer organisations to finance micro-projects (up to €30,000) that 
would improve their management or market access. 120 projects were submitted, of which 22 were selected: 13 of these 
are organisations that are already following TDC’s coaching programme. 

49% 

33% 

8% 

7% 3% 

Breakdown by sector 
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Fruit

Shea butter

Nuts/fruit

32% 

25% 

18% 

17% 

8% 

Breakdown by country 

Ivory Coast

Uganda

Burkina Faso

DR Congo

Ghana

Micro-project topic 

Climate

Marketing

Production

Management

Covid-19

Certification

      Financing projects of African SMEs 

 



2. Information 

As a centre of knowledge on fair 
and sustainable trade, TDC 
collects information about these 
topics through surveys, (market) 
studies, interviews, articles... and 
shares it with consumers, 
producers, companies and 
governments.  

This information can be about 
developments, new sectors and 
players, the opinion and attitude 
of Belgians towards fair trade, 
how much Belgians spend on 
average per year on fair trade, 
new movements such as slow 
fashion and circular economy...  

We share information via 
webinars, www.tdc-enabel.be and 
www.weekvandefairtrade.be, 
press releases, TDC’s social media 
channels and newsletters (6 per 
year in Dutch, English or French). 
 

15 interviews 
 
10 interviews with Belgian organisations active in fair and 
sustainable trade  
• Fair ICT: ICT and sustainability 

• Relaxed sustainable shopping? Check out the Harvest Club 

• Ray & Jules roasts fairtrade coffee using the power of the sun 

• Banana pioneer AgroFair keeps on innovating 

• Biogarantie Belgium label: combining organic farming, local 
production and fair trade 

• L’envol du colibri: the fashion boutique doing its part 

• Mr. Manchette converts fair fashion novices with sustainable 
shirts 

• Kalani: household linen that is organic and fair trade 

• Supergoods: sustainable clothes for trendy shoppers 

• Boeren & Buren wil van korte keten de norm maken (NL) 

 

2 interviews with organisations that received coaching 
from TDC and their coaches 

• FAKO: the Beninese fruit juice company coached by the TDC 

• Yanfolila: the remarkable progress of the Yanfolila planters’ 
cooperatives in Mali as seen by their coaches 
 

3 interviews with Fair Trade Week projects 
• Pot au Feu: bewustmaking is een kunst (NL/FR) 

• Rixensart, actieve en gezellige FairTradeGemeente (NL/FR) 

• FairTradeProvincie Luxemburg (FR) 

 

           24 new items published 
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3 studies 

Barometer Belgians and fair trade 2020 

Every two years, TDC publishes a barometer on fair trade to 
gauge the evolutions in the opinion, behaviour and attitude 
of Belgians towards fair trade. In 2020, we also gauged the 
impact of COVID-19 on our purchasing behaviour. For more 
than half of Belgians, this has had an influence on the 
selection criteria for their purchases (52%), especially when 
purchasing food products. See the next page for some of the 
key results from the 2020 barometer. 
 
Download 2020 barometer on fair trade 
 
Study on potential local cocoa processing in Côte d’Ivoire 

To help Côte d’Ivoire cocoa cooperatives create added value 
for their production, TDC commissioned a study to 
investigate the potential for local cocoa processing. The 
study shows that some reserves should be put towards the 
‘chocolate activity’ as it requires a lot of investment, know-
how and technical training that is often difficult to achieve 
for local producers and cooperatives. Other forms of 
processing, aimed at local/regional sales or self-
consumption, seem more interesting. 

Download the study (FR) 

 

 

 

‘Local Belgian and European fair trade’ study 

Local fair trade might still be a relatively new topic, but the 
barometer on Belgians and fair trade 2020 shows that 73% 
of Belgians believe that fair trade should also relate to 
products from Belgian or European producers.  

TDC carried out research  
and published a study that  
proposes a number of  
Belgian and European  
initiatives that could be  
labelled as fair trade.  

In the publication we  
draw up a typology and  
analyse the similarities  
and differences  
between the various  
initiatives in terms of pricing,  
production processes...  

TDC also set up a working  
group with the main Belgian  
fair trade players to continue the discussion. 

Download the study 
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69% 

31% 

Ways of consuming in the 
future? 

Change Don't change

42% 

36% 

34% 

34% 

17% 

16% 

10% 
8% 

What does responsible consumption mean  
for Belgians? 

Less packaging and waste Recycling

Reuse Local products

Ecological products Fair products

Organic products Ethical products

19% 
50% 

15% 15% 

Often Rarely Never Pay no
attention to

it

Frequency of fair trade purchases 

BELGIANS AND FAIR TRADE IN 2020 
A few key results from barometer Belgians and fair trade 2020, commissioned by TDC and carried out by Incidence.  
The full results can be found at www.tdc-enabel.be. 

https://www.tdc-enabel.be/en/2020/10/30/2020-barometer-on-fair-trade/
https://www.tdc-enabel.be/en/2020/10/30/2020-barometer-on-fair-trade/
https://www.tdc-enabel.be/en/2020/10/30/2020-barometer-on-fair-trade/


6 analyses 

 

Does the future of fair trade lie in 
acro-ecology 

Fair trade: an important tool for ecological and social transition 

Large photo: Moroccan fair trade cooperative Tighanimine, E. De Mildt for TDC – Top - down: Yeyasso, Dominique Derom –  Marco Verch – Deforestation, Mighty Earth –  
Voghelenzang Anderlecht, TDC – Manifestation milk producers in Brussels, June 18 2009 (c)Baudouin 
 
 

 

A systemic project for the 
production of high-quality organic 
cocoa, at the heart of the new 
ethical strategy of the Galler 
chocolate factory  

Abundance of European milk but 
dairy farmers have little reason to 
celebrate 

Imported deforestation 

Cosmetica (NL/FR) 
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Webinar on CSR and fair trade in times of crisis  

On 29 September – just before the start of Fair Trade 
Week – TDC, together with The Shift, organised a 
webinar on two topics: 

• Can fair trade contribute to the ecological and 
social transition that our society needs? And in 
what way?  
Willem Olthof (International Cooperation at the 
European Commission), Julie Maisonhaute 
(Commerce Equitable France), Indro Dasgupta 
(Craft Resource Center – WFTO) and Nicolas 
Lambert (Fairtrade Belgium) exchanged their views 
on this. 

• Corporate social responsibility of companies in 
their supply chain. What are the advantages and 
disadvantages of legally binding standards? And 
what role do voluntary initiatives play?  
Didier Reynders (European Commissioner for 
Justice), Sarah Vaes (Oxfam-Belgium), David 
Coleman (Mars) and Sara Geenen (University of 
Antwerp) took part in this debate.  

The debates were followed by 179 participants. 

 
 

Webinars and presentations  

During the webinar, European 
Commissioner D. Reynders explains 
the EU’s plans for corporate social 
responsibility legislation for the 
environment and human rights. 

In February, a delegation of cocoa producers from Meagui, Côte 
d’Ivoire, visited Brussels. In the Enabel offices, three cocoa 
cooperatives (ECAM, Ecamom and Necaayo) and their marketing 
coach Christine Englebert presented  
the results of three years of TDC  
coaching to around 70 interested  
parties (NGOs, companies...).  

The list of achievements is impressive:  
a new visual identity, the launch of  
Elika (a brand of roasted beans and  
chocolate bars sold on the local  
market),producers are now better at  
negotiating with large buyers, and new  
customers have been attracted. 

Presentation of TDC’s coaching results 

Assata Koumbia and Djakaridja Bitie 
(both from ECAM) and Mathieu 
Desantoine from TDC discuss the 
results of 3 years of TDC coaching. 

 



TDC in the press and online 

TDC’s info on fair and sustainable trade received wide coverage in 
the national and regional press. In particular, the results of the 
barometer, the average Belgian fair trade consumption and the fair 
trade study found their way into the written press (Het Belang van 
Limburg, La Libre, Het Laatste Nieuws, Metro, Vers l’Avenir, Knack, Le 
Soir...), as well as onto television (RTL TVI, CancalC , Kanaal Z) and 
radio (La Première, VivaCité).  
 
On LinkedIn and Twitter, TDC managed to increase the number of 
followers and reactions, and the number of subscribers to TDC’s 
newsletters also increased. 

 

+23% 
followers on Twitter 

+ 13% 
subscribers on  

TDC’s newsletter 

 

+ 20% 
followers on LinkedIn 

 



www.weekvandefairtrade.be   

 The campaign website 
 www.weekvandefairtrade.be also received a 
 makeover. This is where you’ll find all news, 
 info, press releases and activities related to the 
Fair Trade Week campaign.  

Here too you can easily filter by sector/product or by the type 
of information you are looking for: opinion polls, press 
releases, news or local activities. 

 

Two new websites 

www.tdc-enabel.be 

 In May 2020, TDC’s old website www.befair.be  
 was replaced by www.tdc-enabel.be.  

 The design now adapts nicely to different 
screen sizes. And via a handy search engine under ‘news and 
publications’ you can easily find the info you are looking for 
by filtering on sectors or type of publication. 

 

http://www.weekvandefairtrade.be/
http://www.befair.be/
http://www.tdc-enabel.be/
http://www.tdc-enabel.be/
http://www.tdc-enabel.be/


3. Awareness 

The third pillar that TDC focuses on 
is about raising awareness. The 
best-known campaign is the 
Belgian Fair Trade Week.  

This national campaign puts the 
spotlight on fair trade throughout 
Belgium for 10 days at the 
beginning of October. This is done 
through radio adverts, online, in 
the press and with a range of local 
activities.  

Every year, TDC launches a project 
competition that invites schools, 
municipalities, (youth) 
associations... to come up with an 
original fair trade activity that will 
make their local area aware of the 
topic. The most original are 
selected and can be sponsored up 
to €4,000. 

 

 

Fair Trade Week 2020 

In 2020, the Fair Trade Week took place from 7 to 
17 October. The message of this 19th edition was 
that fair trade can be key for the ecological and 
social changes that our society needs.  

The coronavirus crisis, climate change, exploding 
inequality, destruction of biodiversity... The 
increasing number of crises is forcing us to face 
facts: we have to take a different approach to the 
way we trade and we must accelerate major 
ecological and social changes in our society.  

The barometer on Belgians and fair trade 2020 
showed that 69% of Belgians are convinced that we 
will have to start living and consuming differently 
for the benefit of future generations. Among young 
people this is even 3 out of 4. Six out of 10 Belgians 
think that fair trade can make a positive 
contribution to the transition to a more ecological 
and social society. 

 

 



Online campaign 

Make the world spin differently! 

That was the slogan of Fair Trade Week 2020: an 
invitation to all Belgians to contribute to those 
much-needed ecological and social changes by 
choosing fair trade. Because we as consumers 
have the power in our own hands to initiate that 
change.  

The campaign took place mainly online. We made 
a fair trade emoji alphabet. With this you could 
‘upgrade’ your moment, experience, story online 
by sticking a fair trade emoji on it and showing 
that you choose change every time. This message 
was reinforced with visuals and video animations 
of words and images that could be seen on 
Facebook and Instagram. 

 



Fair trade in the press, on your radio and in your newsfeed 

New radio adverts 

Every year, the Trade for Development Centre broadcasts radio adverts 
to announce the Fair Trade Week to a large audience. If you haven’t 
heard them on StuBru, Radio 1 or Radio 2 or on the French-language or 
German-language radio stations (La Première, Pure, VivaCité and 
Classic21, BRF) you can listen to them at www.weekvandefairtrade.be. 

In 2020, new radio adverts were recorded opting for two different 
products to emphasise the diversity of what fair trade has to offer. 

Apero-ooooo 
How do you make your next aperitif an aper-ooooo? By choosing a fair 
trade aperitif, of course! Your aperitif tastes just as good, but the world 
tastes a whole lot better.  
Join the Fair Trade Week, from 7 to 17 October. 

Sneaeaeaea-kers 
How do you turn your sneakers into...  
sneaeaeaeakers?  
By choosing fair trade shoes of course!  
Just as cool, but with a smaller footprint for  
the world. Take part in Fair Trade Week,  
from 7 to 17 October. 

 

 

 

 

+ 2 million 
Belgians heard  

the radio advert 

+ 1.4 million 
Belgians saw TDC’s posts on 

Instagram of Facebook 

180 
mentions in the  

press in October 

 

More than 2 million Belgians reached 

http://www.weekvandefairtrade.be/


Fair trade in the neighbourhood 

36 projects all over Belgium 

In February, TDC launched the Fair Trade 
Week project competition. Schools, 
associations, Fair Trade Municipalities... 
were given the challenge to organise an 
original fair trade activity during the 
upcoming campaign, from 7 to 17 October 
2020.  

53 projects were selected. But then the 
corona pandemic struck. Projects were 
given the opportunity to adapt (part of) 
their activities to the restrictions, by 
reducing the number of participants  
or by allowing some to continue  
digitally. Some projects  
unfortunately had to  
be cancelled.  

A total of 36 projects  
went ahead, which  
still managed to  
reach a good  
amount of people. 

 

A few examples 

M-Fair 
The M Fair, a day entirely devoted to sustainable fashion with a show, market, 
workshops and fashion talks in Mechelen, went 100% digital with workshops 
that you could participate in from home, webinars and videos. 

Fair trade works of art 
Both in Liège and in Rixensart, works of art were created on a fair trade 
theme. Together with young people, Reform made a graffiti wall at Liège’s 
cultural centre, and in Rixensart children from a local primary school worked 
together with Fedasil, and under the guidance of an artist, on a large wall 
drawing. 

Escape-box 
A fair trade escape box in the form of a box on wheels with tasks inside is now 
travelling around schools in Turnhout, Beerse, Vosselaar and Oud-Turnhout 
with the aim of introducing young people to fair trade while playing. 

ICT op scholen in secundaire scholen in Eupen 
In Eupen, a large collection of old mobile phones was the starting point for 
discussing working conditions in the mining industry in schools. Ten schools, 
encompassing around 3,500 students, took part and received an educational 
package around ICT, tailored to them. Since then, one of the participating 
schools has obtained the FairTradeSchool title. A video clip was made together 
with young people from a local youth centre. 

 
 
 

 

Photos next page (from top to bottom ): 1. fair trade escape game for schools in Turnhout – 2. banana producers in Peru for Agrofair –3 and 4. Graffiti 
artwork on the CC wall made by young people and the Reform organisation – 5. School collection campaign for old mobile phones as part of the Fair ICT 
project in Eupen – 6. Immersion campaign on fair textiles by FTG Kortrijk and Howest – 7. fairtraderun Carpe Diem – 8. Mural Fedasil in Rixensart 
 

13.809 
Belgians  

participated 

163.936 
Belgians 

indirectly  

reached 





Fair Trade Country 

Making Belgium a Fair Trade Country: 
that is the goal we set ourselves in 
2016, looking ahead to 2020. So we 
called on all Belgians to participate: 
individually but also associations, policy 
makers, bars and restaurants, schools...  

In concrete terms, we translated this 
challenge into a number of criteria that 
we wanted to achieve by 2020. Time to 
take stock: a lot of progress was made 
on some, while others were 
unfortunately not achieved. 

 
 
 
 

 

Achieved 
• Every Belgian buys an average of €15 worth of fair trade products each year 

In 2019, Belgians consumed an average of €20.36 worth of fair trade products 
(North-South): a really nice increase and the target of €15 was more than 
achieved! See next page for the evolution over the years. 

• All major Belgian supermarket chains offer fair trade 
Delhaize, Carrefour, Colruyt, Aldi and Lidl all have fair trade products on their 
shelves. 

• Fair trade is mentioned in the press 600 times a year 
The target was already achieved in 2017 with 887 mentions in the Belgian 
press. 

 

Not achieved 
• 95% of Belgians have heard of fair trade 

The awareness of fair trade is declining slightly. In 2018, 90% of Belgians had 
heard of fair trade, in 2020 it was 86% of Belgians. 

• 51% of Belgian towns are a Fair Trade Town 
Today the number stands at 43% of all Belgian municipalities. 

• 51% of Belgian provinces are a Fair Trade Province 
Five or half of all Belgian provinces have the title: West Flanders, East 
Flanders, Antwerp, Flemish Brabant and Luxembourg.  

 

Unknown 
• 80% of parliaments/ministries at federal, regional and local level consume 

at least 2 fair trade products 
Figures on this prove very difficult to obtain, according to a study that TDC 
had carried out. The federal parliament did provide support in 2017: a 
resolution supporting the promotion of fair trade and the ‘Fair Trade Country’ 
campaign was approved. 

  
 

 
 
 

 

43% 

43% 

14% 

Achieved Not achieved Unknown
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Evolution of the annual consumption of  
fair trade products per Belgian (€)* 

Local fair trade

North -South fair trade

* TDC annually calculates the average consumption figure, based on the figures communicated by the 
main Belgian fair trade actors. In 2019, local fair trade products were also included for the first time 



“I feel that fair trade  

is a topic that 

concerns everyone 

and that more 

attention is being paid 

to it. The Fair Trade 

Week can contribute 

to that.”  

Minister of Development Cooperation Meryame Kitir 
visits Enabel during the Belgian Fair Trade Week 2020. 



Awareness campaigns in Africa 

TDC also supports campaigns to raise fair trade awareness in 
West Africa among consumers, producers, businesses and 
governments on the African continent. The aim is to get to 
know the local fair trade organisations and also to enable 
members of these organisations to participate in the Belgian 
Fair Trade Week. In 2019, TDC launched a call for projects 
and selected 4 projects to receive funding: 

• The Fairtrade Fortnight, organised in Ghana by Fairtrade 
Africa 

• The week of organic and fair trade products in Burkina 
Faso, organised by the National Platform for  
Fair Trade in Burkina Faso (PNCE-B). 

• The promotion days for fair trade in Mali,  
organised by the College for Fair Trade in  
Mali ‘CCEM’ 

• The 2nd edition of the National Fair Trade  
Days, organised by the Ivorian Fair Trade  
Network (RICE).  

The COVID-19 pandemic also had an impact  
here: only the campaigns in Burkina Faso and  
Ghana could take place in 2020. 

In Burkina Faso, TDC was able to meet 
most of the 135 members of the 
national platform for fair trade.  

There was also the opportunity to 
exchange more information with the 
coached cooperatives. 



Expenses 2020 

688.735 

140.445 

228.748 

118.442 

Breakdown of expenses by field of action (in €) 

Producer support

Information

Awareness

Coordination and support

Total: € 1.258.717 

Producer support: 
• Coaching SME’s & BSO’s 
• Development tools, missions 
• Financing projects of African SMEs 
 
Information: 
• Market studies and opinion polls 
• Articles, interviews, documentaries 
• Websites 
• Organisation webinars 

 
Awareness 
• Fair Trade Week: local projects, 

online campaign, radio adverts 
• Awareness campaigns in Africa 
 
Coordination and support 
• Operating costs 
• HR coordination and administration 

 

 



Trade for Development Centre (TDC) 
Enabel – Belgian Development agency 
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